GALLAHER

HOW BEN GALLAHER'S ALBUM LAUNCH
REACHED 16M FANS

CASE STUDY - Album Launch



CAMPAIGN PERIOD: sept 25 — Oct 5 2025
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Objective

Promote the launch of Time by reaching Ben
Gallaher’s core fans and expanding into a
curated hunting & fishing audience - lifestyle
communities that align with his image and music.

1. Campaign Overview

Impact Fans delivered a paid-social program
across Meta platforms using a short-form sizzle
video, provided by Quartz Hill Music.

Through partnerships with hunting / fishing
creators, the campaign extended Ben's reach
well beyond his existing fanbase while keeping
the message authentic to his persona.

Result: National-scale visibility with focused
topic interest with high engagement.
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PRIMARY

Directly targeting Ben's
followers on social media
was the primary target for
the campaign, ensuring
his most engaged fans
were aware of the new
album.

SECONDARY

Additional audiences
were utilized to increase
exposure and attract new
fans and listeners. The
audiences were curated
from hunting/fishing
creators.
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2. Performance Summary

N T

Impressions 46256955 Massive visibility across target
T audiences & placements
Over 16 M unique listeners
Reach 16,008,049 people .
exposed to Time
’ video and ad features
Link Clicks 03465 Direct actions to stream / add
’ to library
CTR(All) 0.14% High CTR for an awareness ad
CPC (All) $0.05 Extremely cost-efficient traffic
to link to listen/add to library
Budget Spent $379818 On budget of $3,500, we
overspent for added value
3. Strategic Impact 4. Key Learnings & Next Steps
Expanding Audience Horizons ¢ Authenticity wins - lifestyle-aligned targeting
Combining Ben'’s followers with outdoors produced higher engagement than broad
audiences created new connections without demographic buys

saturating his followers with the album or his brand.
¢ Artist-forward creative - continue using Ben-

Driving Awareness at Scale centric imagery for future releases

46 M impressions to 16 M unique reached placed

Time across social feeds created strong o Scalable template - apply this dual-audience

awareness for streaming and discovery. model (fans + lifestyle niche) to other artists
with clear cultural alignment

Efficiency & ROI

At $0.05 per click, every media dollar produced ¢ Momentum - retarget high-engagement

measurable engagement - performance on par segments with singles, tour promos, or behind-

with major-label national launches. the-scenes content to sustain discovery
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ABOUT IMPACT FANS

Impact Fans connects you with the followers of creators without
traditional influencer marketing (hassle and expense).

This delivers to brands like you - direct connections to their

followers and fans. You can expect increased web traffic, ad
engagement, sales, and brand awareness.
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